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OVERVIEW

One of the world’s most recognised
hotel brands with a global reputation
for service, comfort and value.

Holiday Inn offers today’s business
and leisure travellers dependability, friendly
service and modern attractive facilities
at excellent value. You'll find them
throughout the world — in small towns
and major cities, along quiet roadways
and near bustling airports — because

DID YOU KNOW?

- 100 million guest nights every year globally.
- Around the world, three people check into a Holiday Inn every second.
- 9 out of 10 travellers have stayed at a Holiday Inn — more than any other brand.

- Around the world, we’re opening a hotel a day and signing two.

WE HAVE
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InterContinental
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ROOMS GLOBALLY

Holiday Inn

full-service Holiday Inn hotels are always
conveniently located. Since 1952 Holiday
Inn Hotels and Resorts have provided

the services business travellers need,
while also offering leisure travellers

a comfortable, casual atmosphere where
they can relax and enjoy amenities

such as restaurants, room service,
swimming pools, fitness centres and
comfortable lounges.
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Holiday Inn

‘The best time to change is when
you're winning’
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Andy Cosslett — CEO IHG
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