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A prestigious and truly global brand
located in major cities and resorts
offering high levels of comfort and
excellent service.

InterContinental Hotels & Resorts was
the first truly international hotel brand in
the world, and quickly became the symbol
of glamour, sophistication and success that
years later, continue to define global travel.
The brand is committed to providing its
guests with memorable and unique

50,762
WE HAVE

ROOMS GLOBALLY

experiences that enrich their lives and
broaden their outlook. InterContinental
offers services and amenities specifically
designed for the international business
traveler, while maintaining the delicate
balance of luxury expectations with
authentic local experiences that enhance
the leisure stay as well. Located in more
than 60 countries, InterContinental
continues to expand in key destinations
around the globe.

OVERVIEW

DID YOU KNOW?
- The InterContinental brand is the world’s largest sponsor of the prestigious Aston

Martin Racing Team. The ‘009’ and ‘007’ cars recently placed 1st and 4th
respectively at the Le Mans 24 Heurs race in France.

- InterContinental recently completed a worldwide Colleague Engagement
programme reaching 40,000 employees in more than 60 countries. This included
21,000 hours of service training in more than 24 languages.
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HOTELS IN THE PIPELINE

HISTORY
1946 InterContinental Hotels Corporation founded by PanAmerican World Airlines.

1947 The first property, the Hotel Grande in Belem, Brazil, is inaugurated.

1981 InterContinental Hotels Corporation is sold to UK-based company
Grand Metropolitan.

1988 Grand Metropolitan sells InterContinental Hotels Corporation to Japanese
based Siason Group.

1998 Bass PLC acquires InterContinental Hotels Corporation.

2001 Prestigious InterContinental Hong Kong purchased for £241 million.

2006 InterContinental celebrates 60 years of history.

2006 6 November – InterContinental Hotels & Resorts simultaneously launch two
flagship hotels – InterContinental London Park Lane and InterContinental
Boston, US.

2007 InterContinental celebrates opening of its 150th hotel – the InterContinental
Dubai Festival City.
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REGIONAL ROUND-UP

EUROPE, MIDDLE
EAST & AFRICA
InterContinental Hotels & Resorts proudly
celebrated the opening of its 150th hotel in
November 2007 with the new-build 500-room
InterContinental Dubai Festival City.

Following a £76m refurbishment of the
InterContinental London Park Lane it reopened
in November 2006 with its first-ever destination
restaurant, Theo Randall at The InterContinental.

62 HOTELS

20,012 ROOMS

24 HOTELS IN THE PIPELINE

AMERICAS
InterContinental launched the brand’s first-
ever hotel in the city of Boston. The flagship
InterContinental Boston, holds a premier
location on the city’s historic waterfront,
on the site of the Boston Tea Party at the
base of the financial district.

50 HOTELS

16,624 ROOMS

8 HOTELS IN THE PIPELINE

ASIA PACIFIC
Recent openings include InterContinental
Hanoi Westlake in Vietnam and
InterContinental Century City Chengdu
in China.

37 HOTELS

14,126 ROOMS

30 HOTELS IN THE PIPELINE


